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Google Analytics: Getting Started
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1. Checking Out Regions:

here are two easy ways to see |locations, first enter
the dashboard at https://analytics.google.com/

Option 1 - Through the Dashboard

In the homepage of Google Analytics, on the dashboard look for
“Where are your users?” and click on “Location Overview”

All accounts >

.00 Analytics . Q, Try searching “Top countries by users” A" I @ ;
A Home
Google Analytics Home %wsmms
» BY Customization
REPORTS Users Sessions Bounce Rate Session Duration Active Users right now @ linkedin.com has low
o . . .
' @ Realtime 116 136 3.68% T1m 49s ga:avgSessionDuration
157% $11.7% 419.1% 145.4% Aug 1 - 31, 2020
v @ i 5 .
= Audience 23.46% of your site traffic is from the Referral
- ) ) Page views per minute channel. Check out the table below to see how
WSS 50 linkedin.com performs compared to all of your
Active Users other referral sources.
Lifetime Value®t™ 40 Metric This source  Other [Referral]
traffic
Cohort Analysis )
BETA Avg. Session 00:00:22 00:02:16
) 30 Duration
Audiences Top Active Pages Active Users Bounce Rate 10.00% 3.90%
User Explorer 20 No data available
B Goto report
» Demographics
» Interests e - Follow-up Insights
v Geo 0
25 26 27 28 29 30 01
Language Sep oct
Location
Last 7 days = AUDIENCE OVERVIEW > REAL-TIME REPORT » MORE INSIGHTS >
» Behavior
b . -
Technology How do you acquire users? Where are your users? \Vhen do your users visit?
» Mobile
Attribution °=™" Traffic Channel Source / Medium Referrals Sessions by country Users by time of day
12am
Q Discover
35 I 2am
£ Admin 4am
30 ¢
. 6am
< L — — —
25 & ‘ || 8am
. I .
I N . T0am
. 1 T o
. I 12pm
I
15 . I 2pm
india - [ - —
4pm
10 United States - [ NENGTcNING 6pm
8
- Colombia o
I 10pm
0 Sri Lanka |l ,
o5 26 27 o8 59 30 01 Sun Mon Tue Wed Thu Fri Sat
Se Oct
. Canada ll I N
e Direct @ Organic Search e Referral Social Other 0% 10% 20% 30% 40% 1 7 12 18 23
Last 7 days ¥ ACQUISITION REPORT » Last 7 days = LOCATION OVERVIEW 3 Last 30 days ¥
What pages do your users visit? How are your active users trending over time? What are your top devices?
Page Pageviews Page Value Active Users Sessions by device
[ J
Option 2 - Through the Menu
Audience > Geo > Location
) All accounts > 1 .
.00 Analytics . Q, Try searching “Top countries by users” A 1 O ;
A Home
Google Analytics Home %wsmms
» BY Customization
REPORTS Users Sessions Bounce Rate Session Duration Active Users right now @ linkedin.com has low
o . . .
' @ Realtime 116 136 3.68% T1m 49s ga:avgSessionDuration
157% $11.7% 419.1% 145.4% Aug 1 - 31, 2020
v ® i . .
’ = Audience 23.46% of your site traffic is from the Referral
o ) ) Page views per minute channel. Check out the table below to see how
WSS 50 linkedin.com performs compared to all of your
Active Users other referral sources.
Lifetime Value®t™ . 40 Metric This source  Other [Referral]
traffic
Cohort Analysis )
BETA Avg. Session 00:00:22 00:02:16
) 30 Duration
Audiences Top Active Pages Active Users Bounce Rate 10.00% 3.90%
User Explorer 20 No data available
B Goto report
» Demographics
» Interests e - Follow-up Insights
’ ~ Geo 0
25 26 27 28 29 30 01
Language Sep Oct
Location
Last 7 days = AUDIENCE OVERVIEW > REAL-TIME REPORT » MORE INSIGHTS >
» Behavior

» Technology How do you acquire users?

Where are your users?

When do your users visit?

» Mobile
%2, Attribution °*™ Traffic Channel Source / Medium Referrals Sessions by country Users by time of day
12am
Q Discover
35 '3;3?' I . 2am
£ Admin ’ 23 e
30 - ¢
q/ . 6am
< L — — —
25 ] ‘ | 8am
| I .
I N . 10am
. I I N S -
. I 12pm
I
15 . I 2pm
India - [ — —
4pm
10 United States - | EGTczNEGNIIIE 6pm
8
- Colombia - [N o
I 10pm
0 Sri Lanka - ,
o5 26 27 o8 59 30 01 Sun Mon Tue Wed Thu Fri Sat
Se Oct
. Canaca @ I I R
® Direct @ Organic Search e Referral Social Other 0% 10% 20% 30% 40% 1 7 12 18 23
Last 7 days ¥ ACQUISITION REPORT > Last 7 days ¥ LOCATION OVERVIEW > Last 30 days ¥
What pages do your users visit? How are your active users trending over time? What are your top devices?
Page Pageviews Page Value Active Users Sessions by device

Location Information

When you click on “Location” or “Location Overview"”, Analytics will
take you to a page where you can see the information more clearly and
with more details

If you want to see specific cities in each country you just have to click
on the country you want to check e

All accounts >

..l Analytics -

Q, Try searching “Top countries by users”

A Home

Location @ B save 4 EXPORT < SHARE /' EDIT (&) INSIGHTS

» @7 Customization
Sep 25,2020-0ct 1, 2020 +
O All Users + Add Segment
REPORTS 100.00% Users

» © Realtime
Map Overlay = Explorer

v & Audience Summary Site Usage GoalSet1 Ecommerce
Overview
Users =
Active Users
Lifetime Value™ ™
Cohort Analysis
BETA
Audiences
User Explorer
» Demographics
» Interests g
y 3
v Geo
Language ~
Location ' Sﬁ ,%
N A
» Behavior
» Technology
» Mobile
q . BETA
2, Attribution 1 46
Q Discover
Primary Dimension: Country City  Continent  Sub Continent
Admin . s =
a Secondary dimension ¥ Q, advanced [ HH l (] | = | r | HI1] ’
< . . i .
Acquisition Behavior Conversions  Goal 1: Confirmation Page ~
Country
) Pages / Session Avg. Session Confirmation Page (Goal 1 Confirmation Page (Goal 1 Confirmation Page (Goal
Users ¥ New Users Sessions Bounce Rata ? Duration Conversion Rate) Completions) 1 Value)
116 101 136 3.68% 3.06 00:01:50 0.00% 0 $0.00
% of Total: % of Total: % of Total: Avg for View: Avg for View: Avg for View: Avg for View: 0.00% (0.00%) % of Total: 0.00% (0) % of Total: 0.00% ($0.00)
100.00% (116) 100.00% (101) 100.00% (136) 3.68% (0.00%) 3.06 (0.00%) 00:01:50 (0.00%)
1. = India | 46 (39.66%) 37 (36.63%) 54 (39.71%) 0.00% 3.30 00:01:42 0.00% 0 (0.00%) $0.00 (0.00%)
2. E5 United States (32.76%) 38 (37.62%) 39 (28.68%) 12.82% 2.28 00:00:10 0.00% 0 (0.00%) $0.00 (0.00%)
3. == Colombia 15 (12.93%) 11 (10.89%) 24 (17.65%) 0.00% 3.67 00:04:31 0.00% 0 (0.00%) $0.00 (0.00%)
4. I@ SrilLanka 6 (5.17%) 5 (4.95%) 7 (5.15%) 0.00% 4.71 00:03:35 0.00% 0 (0.00%) $0.00 (0.00%)
5. [*l Canada 3 (2.59%) 2 (1.98%) 4 (2.94%) 0.00% 3.00 00:04:12 0.00% 0 (0.00%) $0.00 (0.00%)
6. [ Germany 2 (1.72%) 2 (1.98%) 2 (1.47%) 0.00% 2.00 00:00:01 0.00% 0 (0.00%) $0.00 (0.00%)
7. (not set) 2 (1.72%) 2 (1.98%) 2 (1.47%) 0.00% 2.00 00:00:00 0.00% 0 (0.00%) $0.00 (0.00%)
8. [= United Arab Emirates 1 (0.86%) 1 (0.99%) 1 (0.74%) 0.00% 2.00 00:00:00 0.00% 0 (0.00%) $0.00 (0.00%)
9. EE Malaysia 1 (0.86%) 1 (0.99%) 1 (0.74%) 0.00% 2.00 00:00:01 0.00% 0 (0.00%) $0.00 (0.00%)
10. 3 Philippines 1 (0.86%) 1 (0.99%) 1 (0.74%) 0.00% 2.00 00:00:01 0.00% 0 (0.00%) $0.00 (0.00%)



Contact

325 E Grand River Ave. Suite 315
East Lansing, M| 48823
(866) 400-5686

WWW com

Find us on

f ¥ © in




Google Analytics: Getting Started

u venturit.

2. Checking Out Devices:

here are two easy ways to see |locations, first enter
the dashboard at https://analytics.google.com/

Option 1 - Through the Dashboard

In the homepage of Google Analytics, on the dashboard look for “What
are your devices?” and click on “Mobile Overview"

All accounts >

. . “ . ” 1 4
.00 Analytics . Q, Try searching “Top countries by users A" 1 O z\
A Home
Google Analytics Home %INSIGHTS
» BY Customization
REPORTS Users Sessions Bounce Rate Session Duration Active Users right now @ linkedin.com has low
0 ) . .
, ® Realtime 116 136 3.68% 1m 49s ga:avgSessionDuration
45.7% 111.7% 119.1% 145.4% Aug 1 - 31,2020
v @ i
= Audience 23.46% of your site traffic is from the Referral
o . : Page views per minute channel. Check out the table below to see how
R 50 linkedin.com performs compared to all of your
Aetivellaers other referral sources.
Lifetime Va|ueBETA . 40 Metric This source  Other [Referral]
traffic
Cohort Analysis ,
BETA Avg. Session 00:00:22 00:02:16
) 50 Duration
Audiences Top Active Pages Active Users Bounce Rate 10.00% 3.90%
User Explorer 20 No data available
B Gotoreport
» Demographics
» Interests i - Follow-up Insights
» Geo 0
25 26 27 28 29 30 01
» Behavior Sep Oct
» Technology
Last 7 days ¥ AUDIENCE OVERVIEW > REAL-TIME REPORT » MORE INSIGHTS >
~ Mobile
Overview How do you acquire users? Where are your users? When do your users visit?
Devices
2, Attribution **™ Traffic Channel Source / Medium Referrals Sessions by country Users by time of day
12am
Q Discover
35 I 2am
£ Admin 4am
30 ¢
. 6am
< » 1 — —
25 & ‘ | 8am
| I .
I I 10am
50 I I [
| I . 12pm
I .
U5 . I 2pm
India - | — —
4pm
10 United States - | NEGTGNGNGNGG 6pm
8
= Colombia - [N o
I 10pm
0 Sri Lanka - )
o5 26 27 o8 og 30 01 Sun Mon Tue Wed Thu Fri Sat
Se Oct
d Cancda @~ | I N R
® Direct @ Organic Search e Referral Social Other 0% 10% 20% 30% 40% 1 ) 12 18 23
Last 7 days ¥ ACQUISITION REPORT > Last 7 days ¥ LOCATION OVERVIEW > Last 30 days ¥
What pages do your users visit? How are your active users trending over time? What are your top devices?
Page Pageviews Page Value Active Users Sessions by device
/ 86 $0.00 12K 020 days
/clinicians 15 $0.00 - 986
/how-it-works 15 $0.00
800 ® 7 days
/product-page/shop 11 $0.00 62
/first-responders 9 $0.00 600
Javidtemp 7 $0.00 e
400 -] O
/?lang=es 4 $0.00
/blog 4 $0.00 200
/privacy 2 $0.00 0
QEJ 1 20 27
/?fbclid=IwARON-C...mcO8jX4EQWRUpfWo 1 $0.00 Sep
Last 7 days » PAGES REPORT > Last 30 days = ACTIVE USERS REPORT > Desktop Mobile Tablet
B 57.3% 30.5% 12.2%
How well do you retain users?
User retention Last 7 days ¥ MOBILE OVERVIEW >‘
(]
Option 2 - Through the Menu
Audience > Mobile > Overview
. All accounts » ) ) 1 . .
00 Analytics ~ Q, Try searching “Top countries by users A 1 © A
A Home
Google Analytics Home %INSIGHTS
» B¥ Customization
REPORTS Users Sessions Bounce Rate Session Duration Active Users right now @ linkedin.com has low
0 . . .
» © Realtime 116 136 3.68% T1m 49s ga:avgSessionDuration
157% 111.7% 119.1% 145.4% Aug 1 - 31, 2020
. -
’ Y = Audience 23.46% of your site traffic is from the Referral
) Page views per minute channel. Check out the table below to see how
Overview 50 linkedin.com performs compared to all of your
P etive Ulsars other referral sources.
Lifetime Value®™®™ | 40 Metric This source  Other [Referral]
traffic
Cohort Analysis )
BETA Avg. Session 00:00:22 00:02:16
) 30 Duration
Audiences Top Active Pages Active Users Bounce Rate 10.00% 3.90%
User Explorer 20 No data available
B Gotoreport
» Demographics
» Interests i - Follow-up Insights
» Geo 0
245 26 27 28 29 30 01
» Behavior =ep Oct
’ » Technology
Last 7 days ¥ AUDIENCE OVERVIEW  » REAL-TIME REPORT » MORE INSIGHTS >
¥ Mobile
Overview How do you acquire users? Where are your users? When do your users visit?
Devices
2, Attribution ™ Traffic Channel Source / Medium Referrals Sessions by country Users by time of day
12am
Q Discover -
35 o
: ’ ’34“'?} I 2am
£ Admin i 4am
30 o .
w 6am
< » 1 -
25 & | 8am
| I .
1 [ | 10am
50 I N . |
| I . 12pm
I .
15 N 1 | 2pm
india - [ G . .
4pm
10 United States _ 6pm
8
- Colombia - NN o
| 10pm
0 Sri Lanka -
o5 o6 57 o8 59 30 Sun Mon Tue Wed Thu Fri  Sat
= o Canada @~ = I E—
® Direct  ® Organic Search @ Referral Social Other 0% 10% 20% 30% 40% . 7 12 18 23
Last 7 days ¥ ACQUISITION REPORT > Last 7 days ¥ LOCATION OVERVIEW > Last 30 days ¥
What pages do your users visit? How are your active users trending over time? What are your top devices?
Page Pageviews Page Value Active Users Sessions by device
Device Inf ti
i “Overview” or “Mobile Overview”, Analytics wil
When you click on “Overview"” or “Mobile Overview”, Analytics wi
You will be able to look at the information based on the type of device
YOour viewers are using O——
All accounts » ‘ o
i s Try searching for "acquisition overview" : ‘
Al Analytics  Allweb Site Data ~ QX Try searching for *acq " 0
~ ®  Audience Overview 9 B save 4 ExPorT  « SHARE ' EDIT (&) INSIGHTS
-
Overview Sep 25,2020-0ct 11,2020 +
O All Users + Add Segmdnt
Active Users 100.00% Users
Lifetime Value™ ™
Explorer
Cohort Analysis
BETS Summary Site Usage Ecommerce
Audiences P P
Users = VS. Selectametric Day Week Month d ...
User Explorer e  N—
» Demographics ® Users
15
» Interests
» Geo N
» Behavior ——"]
5
» Technology
~ Mobile Sep 26 Sep 27 Sep 28 Sep 29 Sep 30 Oct 1
Overview
Primary Dimension: Device Category
Devices
- Secondary dimension ¥ | Sort Type: = Default + Q, advanced I H ‘ ¢ | = ‘ T | H1I |
» Cross Device
» Custom RELEI Behavior Conversions
Device Category : . . : )
" Pages / Session Avg. Session Duration Goal Conversion Rate Goal Completions
4 BenChmarkMQ Users 4 New Users Sessions Bounce Rate Goal Value
Users Flow o o
62 48 82 60.98% 1.96 00:01:27 0.00% 0 $0.00
% of Total: % of Total: % of Total: Avg for View: 60.98% Avg for View: 1.96 Avg for View: 00:01:27 Avg for View: 0.00% % of Total: 0.00% % of Total: 0.00%
Attribution 5™ 100.00% (62) 100.00% (48) 100.00% (82) (0.00%) (0.00%) (0.00%) (0.00%) (0) ($0.00)
B e [(J 1. desktop 40 (64.52%) 32 (66.67%) 47 (57.32%) 59.57% 219 00:02:05 0.00% 0 (0.00%) $0.00 (0.00%)
(J 2. mobile 20 (32.26%) 16 (33.33%) 25 (30.49%) 48.00% 1.92 00:00:53 0.00% 0 (0.00%) $0.00 (0.00%)
£ Admin
(J 3. tablet 2 (3.23%) 0 (0.00%) 10 (12.20%) 100.00% 1.00 00:00:00 0.00% 0 (0.00%) $0.00 (0.00%)

. Show rows: Goto: | 1 1-30f3 @
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